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2021 was a significant year for WKSU’s website, https://www.wksu.org. At WKSU we have long 
viewed our website as a platform for extending and expanding the reach and impact of our reporting. 
This past year, we built upon our track record increasing the amount and sophistication of distinct 
digital content serving the news and information needs of Northeast Ohio.  We connected our digital 
audiences with what they needed to know throughout the entire year, especially as the pandemic 
continued. 
 
2021 was the first full year for wksu.org on its new CMS. WKSU is an affiliate of National Public 
Radio. The station was among an initial “alpha” group of member stations to make the move in late 
2020 to pilot a new CMS, created by Brightspot, christened Grove. WKSU’s website took a huge leap 
forward in design, ease of use, innovation and range of content. This new CMS dramatically 
expanded our ability to tell stories in the digital space and added access to a range of design and 
layout options for presenting stories, audio, video, data visualization and engagement tools and 
greatly increased the website’s stability. It also allowed us to better integrate content from our 
reporting partners across Ohio and nationally and internationally from NPR. 
 
For the content itself, we have served the digital information needs of Northeast Ohio  during the 
pandemic with our Coronavirus 4-1-1 page, capturing all of the latest information people needed 
during the pandemic. As the pandemic evolved in 2021, we shifted Governor Mike DeWine’s regular 
coronavirus briefings to an embedded video feed at wksu.org, using social media and on-air mentions 
to cross-promote to the web.   
 
Throughout the year, WKSU undertook a number of special reporting projects beyond the pandemic 
to ensure that critical information needs of our communities were being met.  These included 
“Learning Curve”, a months-long on-air and online collaborative media project to examine the 
challenges and opportunities facing K-12 public education in Ohio. We also led “Justice Matters”, a 
multi-station project focusing on the challenges facing the state’s criminal justice system. 
 
WKSU’s metrics demonstrate the continued reach and impact the station has digitally.  For the year, 
wksu.org had more than 1.6 million pageviews. Nearly 1.4 million of those were unique. The average 
time on page was 3:58. The engagement can also be seen on WKSU’s social media platforms. 
Through a coordinated station-wide effort, we were able to use Twitter, Facebook and Instagram in a 
more organized and strategic fashion to better connect with our audiences on social media. One 
example of this were timely COVID updates on all three platforms that were responsive to community 
questions; they were shared over 500 times in 2021, reaching several thousand users outside of our 
follower count. 
 
 


