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I n the week since Ironton Shake 
Shoppe owners Robby Brown and 
Maddie Cogan shared with The 

Tribune the news that their restaurant 
is being sued by the Shake Shoppe of 
Gallipolis, they have seen the community 
in Lawrence County and beyond rally to 
support them.

The owners of the Gallipolis Shake 
Shoppe, the Snedaker family, are claiming 
that the Ironton location is infringing on a 
copyright by using the Shake Shoppe name 
and artwork, which has been in place in 
Ironton and other towns for decades.

The name and imagery have been shared by 
locations in the region since they were founded 
in the 1950s. Of those six restaurants, only the 
Gallipolis location is owned by the original 
family, now in its third generation.

The Ironton location is contesting this 
and how everything will play out in federal 
court is unclear. 

But a larger issue exists outside of the 
legal merits of the case.

Let’s assume, for the sake of 
conversation, that perhaps there is a legal 
case for Gallipolis, who trademarked the 
images and name only two years ago.

But, even if this were so, the old phrase 
comes to mind: Just because you can 
doesn’t mean you should.

The current owners claims the logos 
were drawn by their grandmother, Marge 
Snedaker, one of the Gallipolis location’s 
founders. Brown said the Ironton location is 
disputing this.

If the claim of Gallipolis is the case, then 
this suit is certainly not in the spirit of her 
intentions.

For nearly 70 years, these designs and the 
name have been shared, not just with the Ironton 
location’s original owners, but also with two 
successors preceding Cogan and Brown.

As for the argument in the lawsuit that 
the Ironton location is hurting business in 
Gallipolis, this is absurd. 

Again, these locations have coexisted for 
more than half a century, through multiple 
generations, with no issues. They are in 
two different metro areas and more than an 
hour apart.

Gallipolis only trademarked these things 
in 2019, after Brown and Cogan bought the 
Ironton location, and the suit was not filed 
until this year, after Marge Snedaker’s death.

The timing of this suit leads one to 
question the true motivation behind it.

And this entire saga seems to be based in 
a lack of vision by those in Gallipolis.

Instead of needlessly pitting one small 
business against another, the owners in 
Gallipolis should have taken advantage of 

what they had – a brand that was recognizable 
and loved throughout the region.

Under this longstanding tradition, if 
one location prospered, it was only good 
publicity for the others.

Look no further than next month’s 
Ironton-Gallipolis football game. The 
familiarity of the Shake Shoppe name 
in Ironton could have brought a boost 
inbusiness to Gallipolis from visiting fans.

Now this likely won’t be the case. If 
community reaction in Ironton is any 
indication, Fighting Tigers supporters 
probably won’t have any interest in 
dropping by to spend any money at 
theGallipolis location.

Rather than engage in a drawn-out 
legal fight for two years (a jury trial isn’t 
scheduled to until May 2023 at the earliest), 
the owners in Gallipolis should move to 
resolve what is quickly becoming a public 
relations nightmare and drop this suit.

As history has shown and their family 
members of the past intended, there is room in 
southern Ohio for multiple Shake Shoppes.

By following the example set by their 
grandparents, the current owners could 
easily benefit from an agreement that 
allows both Ironton and Gallipolis to 
continue to have establishments that are a 
long time tradition in their cities.

OUR VIEW

T hursday was the inaugural 
Ohio Tech Day, a celebration of 
Ohio’s emerging tech industry.

Events like Ohio Tech Day are 
organized by both the public and 
private sector to raise awareness of 
the role that technology and innova-
tion play in Ohio’s economy. OhioX, 
a new tech trade association for the 
State of Ohio, is leading the charge 
on this vision.

Digital technology will be the 
engine of new job growth in the 
coming decades, and it is important 
that we inspire our next generation 
of tech leaders. Today’s high school 
students need to learn skills that uti-
lize digital technologies to compete 
in the workforce. To be truly compet-
itive, students must practice through 
hands-on, applied learning experi-
ences and incorporate soft skills to 
work on cross-disciplinary teams.

How prevalent are these skills 
in today’s landscape? According to 
national employment data, more 
than 8 out 10 middle-skill jobs cur-
rently require digital skills, repre-

senting 1/3 of all job postings. These 
jobs also pay more than non-digital 
middle-skill jobs.

What about our local communi-
ty? According to data compiled by 
the Center on Rural Innovation, 
the workforce of the average Ohio 
city employed in digital jobs is 15 
percent; while in Scioto County it is 
only 4 percent. The Bureau of Labor 
Statistics reports that 98 percent of 
all tech jobs created since 2007 are in 
metropolitan areas.

But there is an opportunity to do 
better. The COVID-19 pandemic has 
demonstrated that many of these 
jobs can be performed remotely with-
out sacrificing productivity. In fact, 

within the next decade, a majority 
of companies and departments are 
expected to employ remote workers. 
As a result, many smaller communi-
ties are creating their fair share of 
digital tech positions and southern 
Ohio can follow suit. Access to edu-
cational opportunities for in-demand 
digital skills is key to making this 
happen. 

And, effective learning requires 
access to resources and expertise, 
connection to a community of 
like-minded individuals and struc-
ture and support for measuring and 
attaining learning objectives. Next 
spring, the Shawnee State University 
Kricker Innovation Hub will com-
plete a $3.5 million transformation 
and open its doors as the focal point 
for a community seeking to engage 
in innovative learning, new ventures 
development and the enjoyment of 
new creative pursuits.

The Kricker Innovation Hub is a 
champion of innovation, creativity, 
and entrepreneurship. SSU recently 
partnered with the Center on Rural 

Innovation and was named one of 
five communities nationwide to 
receive a VISTA grant for advancing 
digital skilling initiatives over the 
next year. This project will expand 
pathways for learning and job place-
ment as we work with peer commu-
nities to share knowledge and imple-
ment solutions at scale. This critical 
piece of infrastructure will make it 
possible for our local community to 
engage with a broader nationwide 
digital economy.

This was the first Ohio Tech Day. 
It represented an opportunity to 
reflect on trends shaping the future. 
This time next year, the Kricker 
Innovation Hub will be able to host 
a celebration in person. For now, we 
are focused on building our tomor-
row.

If you’d like to get involved or 
learn more about the programs and 
entrepreneur support services the 
Kricker Innovation Hub and our 
partners offer, contact David Kilroy 
at dkilroy2@shawnee.edu or visit 
ssuinnovation.com. 

Why Ohio Tech Day at SSU matters
Derrick C. Parker is the 
program coordinator for 
the Kricker Innovation 
Hub at Shawnee State 
University.

Against spirit of small town business

OTHER VIEWS
We asked readers of 

The Ironton Tribune on our 
website:

“The Lawrence County 
Historical Society will host 
its annual Historic Walk 
at Woodland Cemetery 
today. Which notable 
grave there do you find 
most interesting to learn 
about?”

Here are the results:
Osa Wilson, housewife 

and subject of local para-
normal legend - 28 percent 

Nannie Kelly Wright, 
nation’s only female iron-
master - 20 percent

Magellan Hairston, 
Waterloo Wonders coach 
- 17 percent

Col. William Lambert, 

World War I flying ace - 
13 percent

Edward Gorey, famed 
author and illustrator - 9 
percent 

Antoinette Sherpetoska 
Peters, Imperial Russian 
Ballet dancer - 7 percent

Other - 6 percent 
Mary White Slater, poet 

- 0 percent
• • •

Here is this week’s 
question:

“Who do you think has 
the best case in the Shake 
Shoppe lawsuit?“

Go to www.irontontri-
bune.com to take part in 
the survey. Results will 
run in this space next 
week.

READERS POLL


