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At its high point, Jack Kravitz 
received tote fulls of mail from 
the Ohio Department of Job and 
Family Services to verify the un-
employment of people who, as it 
turns out, never worked at his del-
icatessen or cafe.

“Somehow we got on some kind 
of list or whatever and we had peo-
ple applying for unemployment 
saying they used to work here and 
we were literally getting 100 to 150 
letters a day from unemployment 
...” Kravitz said.

“Literally, they would bring 
the mail in cartons to us,” he said.

Of course, none of those people 
worked at Kravitz Deli in Liberty 
or Garden Cafe at Mill Creek Park. 
He responded and informed Ohio 
JFS, causing the tidal wave of 
applications to slow to a drip and 
eventually stop when the state 
flagged his account for fraudulent 
activity.

Fraudsters at an alarming rate 
are trying to scam the unemploy-
ment system, a problem that has 
worsened during the viral out-
break as states, including Ohio, 
adjusted to mass layoffs caused by 
the pandemic, created a new bene-
fit system for gig workers and hur-
ried to install safeguards to stem 
the activity.

The problem is affecting busi-
nesses and individuals like Tracey 
Willmitch of Youngstown, who re-
ceived a 1099-G tax form from the 
IRS for unemployment benefits 
she didn’t receive, leaving her 
puzzled and concerned.

WHAT’S HAPPENING
In early February, Ohio JFS an-

nounced an increase in initial job-
less benefit applications by nearly 
200 percent to 140,444 from the pre-
vious week, leaving the state agen-
cy to suspect scammers and fraud 
were the culprit.

Then, the state flagged 44,000 
claims for 
suspicion of 
fraud and to 
be reviewed. 
The latest 
n u m b e r s 
last week 
show the 
state flagged 
about 3,700 

of the 44,985 initial claims as po-
tential fraud.

To combat the staggering rise, 
the state engaged experts from the 
top banking and insurance com-
panies in the state for short- and 
long-term fraud detection solu-
tions, said Ohio JFS spokesman 
Bret Crow.

“With their help, we made 
some really good progress,” Crow 
said. “We’re using Experian tech-
nology and LexisNexis technology 
to help us verify the identity of un-
employment applicants. We want 
to make sure you are who you say 
you are, not a fraudster, scammer 

(or) criminal trying to get unem-
ployment benefits they didn’t earn 
or deserve.”

A week after the state intro-
duced the new safeguards in 
March, initial applications in the 
traditional unemployment system 
dropped 45 percent and 65 percent 
in the new Public Unemployment 
Assistance (PUA) program, creat-
ed by the federal government ear-
ly on in the pandemic for self-em-
ployed and gig workers.

“Just installing more locks on 

1. REPORT IT.
Ohio JFS has a 
secure online 
form to report 
the fraud at odjfs2.secure.force.com. The 
agency will send confirmation emails to every-
one who files a report with information about 
identity theft and protection. The agency will 
process the reports, conduct investigations 
and, if necessary, issue corrections to the 
Internal Revenue Service on 1099s issued 
to victims.
The U.S. Department of Labor recommends 
victims of unemployment fraud also notify 
the U.S. Department of Justice’s National 
Center for Disaster Fraud. Doing so can 
help law enforcement stop future unemploy-
ment identity theft. Filing a report with the 
National Center for Disaster Fraud also will 
notify the U.S. Department of Labor’s Office 
of Inspector General, which is the primary 
agency responsible for investigating unem-
ployment fraud.

Reporting fraudulent   
unemployment claims
Anyone who receives correspondence from 
the Ohio Department of Job and Family 
Services (Ohio JFS) and did not apply for 
unemployment benefits is a victim of identity 
theft and should take the following steps:

2. FOLLOW IRS GUIDANCE 
to taxpayers on identity theft 
involving unemployment ben-
efits at irs.gov.

SOURCE: Ohio Department of Job and Family Services

3. PROTECT YOUR IDENTITY.
Many resources are available from the Ohio 
Attorney General’s office, Ohio State Highway 
Patrol and Federal Trade Commission for 
victims of identity theft to help them protect 
their identities.
It’s also recommended to check your credit 
report at annualcreditreport.com and place 
a free one-year fraud alert on your credit 
reports.
Ohio JFS also has a fraud hotline, 
833-658-0394.
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Identity crisis
Fraudsters trying to scam unemployment system
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Jack Kravitz, owner of Kravitz Deli in Liberty and Garden Cafe at Mill Creek Park, 
holds a spreadsheet of names he made from fraudulent requests for unemployment 
compensation he received. The claims were made using names of people who never 
worked for his business. What is happening in Ohio and across the U.S. is fraudsters 
are taking people’s personal information to file fake jobless claims, a problem that 
has gotten worse during the viral outbreak.

“We’re seeing 

an immediate 

harm and then 

an anticipated 

future harm.”
— Michelle Wrona Fox,                                         

staff attorney,                    
Community Legal Aid Services
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Special report

The IRS mails letters or notices to taxpay-
ers for a variety of reasons including if:
l They have a balance due.
l They are due a larger or smaller refund.
l The agency has a question about their 

tax return.
l They need to verify identity.
l The agency needs additional 

information.
l The agency changed their tax return.
Here are some do’s and don’ts for taxpay-

ers who receive one:
l Don’t ignore it. Most IRS letters and no-

tices are about federal tax returns or tax ac-
counts. The notice or letter will explain the 
reason for the contact and gives instructions 
on what to do.
l Don’t panic. The IRS and its authorized 

private collection agencies generally contact 
taxpayers by mail. Most of the time, all the 
taxpayer needs to do is read the letter care-
fully and take the appropriate action.
l Do read the notice. If the IRS changed 

the tax return, the taxpayer should compare 
the information provided in the notice or 
letter with the information in their original 
return. In general, there is no need to con-
tact the IRS if the taxpayer agrees with the 
notice.
l Do respond timely. If the notice or let-

ter requires a response by a specific date, 
taxpayers should reply in a timely manner 
to minimize additional interest and penalty 
charges, and preserve their appeal rights if 
they don’t agree.
l Do pay amount due. Taxpayers should 

pay as much as 
they can, even 
if they can’t 
pay the full 
amount. People 
can pay online 
or apply for an 
Online Payment 
A g r e e m e n t 
or Offer in 
C o m p r o m i s e . 
The agency of-
fers several pay-
ment options.
l Do keep a copy of the notice or letter. It’s 

important to keep a copy of all notices or let-
ters with other tax records. Taxpayers may 
need these documents later.
l Do remember there is usually no need 

to call the IRS. If taxpayers must contact the 
IRS by phone, they should use the number 
in the upper right-hand corner of the notice. 
The taxpayer should have a copy of their tax 
return and letter when calling. Typically, 
taxpayers only need to contact the agency 
if they don’t agree with the information, if 
the IRS requests additional information, or 
if the taxpayer has a balance due. Taxpayers 
can also write to the agency at the address on 
the notice or letter. If taxpayers write, they 
should allow at least 30 days for a response.
l Do avoid scams. The IRS will never 

contact a taxpayer using social media or 
text message. The first contact from the IRS 
usually comes in the mail. Taxpayers who 
are unsure if they owe money to the IRS can 
view their tax account information on IRS.
gov.

T A X  T I P

Do’s and don’ts when 
the IRS sends a letter

By DEE-ANN DURBIN
The Associated Press

Diners got used to delivery 
during the pandemic, and the 
habit may stick long after dining 
rooms reopen. But restaurants 
and delivery companies remain 
uneasy partners, haggling over 
fees and struggling to make 
the service profitable for them-
selves and each other.

Companies like DoorDash 
and UberEats helped many 
restaurants stay in business 
during lockdowns, allowing din-
ers to stay in and still order out. 
But that convenience came at a 
price: Delivery companies can 
charge commission fees of 30 
percent or more per order, hurt-
ing restaurants’ already meager 
profits.

Some restaurants, fed up 
with the fees, have since started 
their own delivery or dropped 
off the platforms altogether. 
Delivery companies are trying 
to keep them in the fold with 
lower-priced services and relief 
funds. But they’re not making 
money either.

“The relationship was bad, 
and it didn’t get better with 
the pandemic,” said Karan 
Girotra, a professor at Cornell 
University’s Johnson College of 

Business.
Girotra said delivery can be 

profitable in dense neighbor-
hoods, where multiple orders 
can be delivered quickly and 
cheaply. But in sprawling sub-
urbs, the cost of shuttling food 
gets too high.

“The economics don’t work 
out, so the delivery companies 
have to squeeze someone,” he 
said. “They have to squeeze the 
restaurants, the customers or 
the people working on these 
platforms.”

In a recent survey, the 
National Restaurant Association 
found that 60 percent of U.S. 
adults — and 71 percent of mil-
lennials — said they’re more 
likely to get delivery now than 
they were before the pandemic. 
But it’s unclear how many peo-
ple will stick to delivery once 
the pandemic is over and they 
can dine in again.

Some restaurant owners 
still welcome delivery compa-
nies as partners. Corey Kaplan, 
who owns Corey’s NYC Bagel 
Deli in downtown Chicago, said 
DoorDash expanded his reach 
when his usual traffic of office 
workers dried up. The company 

Restaurants, delivery 
apps remain at odds
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